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About Me

| design experiences that make complex systems intuitive, elegant, and seamless.
With a career spanning tech startups, global enterprises, and open-source initiatives, |
bring a strategic and human-centered approach to UX design. From leading teams to

shaping innovative workflows, | thrive at the intersection of creativity and technology.

Skills & Approach
| believe great design starts with understanding people. My expertise lies in:

e Experience Strategy: Translating business objectives into engaging digital experiences.
e User Research & Testing: Ensuring designs meet real-world needs through continuous iteration.

e Team Leadership: Building and mentoring high-performing product and design teams.

e End-to-End Design Execution: From sketch to final product, details, and intent, matters.
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Inventor / Founder / CEO

thios.co

@ Role: founder of modular, open source shelter. Now selling our first product.

/#” Challenge: | had a problem | could not fix. Like an itch | could not scratch.
Created the 1st prototype - but saw big VC $ fund diff solution for the same

problem. Then that failed. And | had ran into my 1st prototype solving more
problems - had to keep at it

Peter Bartsch / Professional Portfolio
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| invented the Thiosphere™; made from 200 2x4-8s, a bucket of screws and bolts, and built
with common tools. Its is made from 22 panel, mostly hexagons and pentagons, at 180
pounds.
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The modularity and open source hardware licensing allow for any combination for any
use cases.
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From a first principles design exercise for my problem, | ended up with a space that could
farm a parking spot in Chicago, in the winter - or anywhere really
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Six could fit in three spot - creating a near continuous local harvest of fresh produce.
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I’ve created five products so far. For five different uses cases. All built from an open,
interoperable standard.
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THICS

WE CAN ALL USE A LITTLE SPACE

EN ENGLISH PRODUCTS SUPPORT

WE CAN ALL USE A LITTLE SPACE

<
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% Farm a Parking Space!

AGROSPHERE™ Modular Space

The AGROSPHERE™ is more than just a
shelter - it's a complete modular space solution.
Whether you need a home office, workshop,
studio, or storage space, our open-source
design adapts to your needs. Build it yourself
with our detailed guides, or let us handle
everything from fabrication to installation.

& An Immersive Space for Fun

_| Kickstarter Campaign #4

I’ve created the company and product branding. And built the entire online marketing site.
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| have also learned OnShape CAD and Blender 3D with this project
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And hope to doing a Kickstarter soon
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| also built all the real world prototypes myself
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I’m writing a Whole Earth Catalog inspired book about the entire project - which will be for
sale soon!
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'-l'_R:_m.g OPEN SOURCE FILES OPEN SOURCE LICENSE COMMUNITY

THESEPARE org

5 Shapes Make 22 Modules flourish - whatever, and wherever those requirements are.

cnaAeoer?

Common Materials & Tools

* @ 200-2x4's

* @ 4-4'x8' sheets of plywood

* @" 120 - nuts and bolts

* @ 800 - wood screws

* @" 4 - casters, a small trailer or a leveling plinth
(optional)

* @& Table Saw, Miter Saw, Drill, and a handful of common
tools

5 Shapes Make 22 Modules

caAer?

And manage the open source side of the project as well
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JOHN DEERE

Senior Lead UX Digital Customer Experience

John Deere & Company

@ Role: Led the UX of Digital Customer Experience for John Deere, which included;
leading the design efforts for the new, global user account creation and management,
Global navigation across all web properties; desk, mobile and app, and the entire License
Manager system, built to handle %10 of global revenue, (web, app, embedded in-cab
displays). The rest of my UX artifact work with Deere was never for public consumption.

/#” Challenge: Achieving consistency and alignment across enterprise silos while
navigating long manufacturing timelines that span multiple years, and in 120 markets.

Peter Bartsch / Professional Portfolio
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John Deere’s Operations Center is a digital twin of equipment, providing operators with key
insights and productivity gains. The overall goal was to increase “digitally engaged acres”. This
came with some challenges on the user side



€&  John Deere & Company

sehleosis Senior Lead UX: Digital Customer Experience Peter Bartsch / Professional Portfolio

Operators are working under tight time constraints, focusing on results. They use text, phone
calls, and handshakes for communication, and often have little need for distracting digital tools
or email addresses to get the job done.
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Some customers prefer older, less digitally enabled equipment. While they use online tech
when necessary, they don’t always embrace cutting-edge solutions, opting for familiarity and
stability.
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Details @

Display Serial Number PCGSMUB134879 S

Machine VIN 1RW7230RHHD093128

License ID fd9edce3-c431-437d-8¢36-354f30f89431
Confirmation Code P6C838KM

Challenge Code 3sdg2qz5

| Activation Code(s) are required for certain features listed in License Manager.

Shifting to a subscription-based licensing model, offering customers on-demand access to
digital tools. This provided more flexibility and aligned with changing user preferences for
scalable services. And requires near holistic digital engagement
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@ ﬂ Jake Greene (Johnson Farms) v
Fields Summary: Harvest
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Soybeans 26.72 ac
07 TOTAL YIELD AVG, YIELD AVG. MSTR
1,429.51bu  53.50 bu/ac 13.08%
08
AVG. YIELD BY PRODUCT
09

The wide range of digitally enabled customers and the complexity of the dealer model led to a
fragmented digital experience, requiring a more cohesive and seamless solution.
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John Deere Operations John Deere Property
™ ™ = -
Center Center MyFinancial
Manage your farm or jobsite, including equipment, Manage your equipment and property, and get tips Manage your John Deere Financial Accounts
performance and more for your land anytime, from anywhere
Sign in to Operations Center Sign in to Property Center Sign in to My Financial

e e <> WA, |

@ @ m
——— >
John Deere iOS Mobile Apps John Deere Android Mobile John Deere University Product Activation &
Apps Management

(StellarSupport™)

As Lead UX for Digital Customer Experience, | unified services by consolidating customer
accounts, laying the groundwork for the future and a designing new subscription
management tool.
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@ JOHN DEERE Property Center i} peterBartschv | §
A Home 9 Map PR sewpv JJ Planv H New @ | A
DEALER Manage SHOP FINANCE PROPERTY CENTER SUPPORT
Notifice AHW LLC Equipment Offers Home Maintenance
No Recen 1080 E Park Avenue Parts Payments Equipment Manuals & Training
Libertyville IL 60048
MaAINENa o one: 8473674100 Merchandise Account Summary Warrantes

View Dealer Website

~ View All Notifications

Equipment + Add Equipment

a Old Greenie >

~ Manage Equipment

Introduced a common, intuitive navigation system that simplified user access across tools,
reducing complexity and improving overall experience.
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a JOHN DEERE

GAccoum— ® — 66— 0O
Tell Us About Yourself

Our goal is to connect you to the best products and services available so you get the most out of your
equipment.

We just need a few details to ensure you are ready to go.

What Best Describes You

-- Select Category --* A

Agriculture

Connected Software Company
Construction

Forestry

Golf and Turf

Modernized user account management for better efficiency, security, and ease of use, aligning
with broader goals to unify the digital experience.
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N JoHN DEERE

0 — e Organization — 9 — O

Tell Us About Your Organization

Think of your organization as a team that includes your equipment, staff, and partners. Having an organization gives you
easy access to all your equipment, people, data and much more.

Organization Name

Peter Bartsch

This organization is for personal use. ®

This organization has a different address than my user account.

Already have an organization? Click here to logout of bartschfamilyfarms and use your other user account.

Next

Introduced organizations as a new account dimension to meet legal data-sharing requirements,
improving security and regulatory compliance.
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@ JOHN DEERE

o = e — OEquipment— O

Tell Us About Your Equipment
Add your equipment here. This can include John Deere as well as other types of equipment. Once added, your local
dealer can assist with things like parts and maintenance needs for your John Deere equipment.
Serial Number*
I do not have a serial number

Adding a serial number allows you to pair a modem and access equipment specific information.

Name*

Old Greenie

Connecting Deere’s diverse product line required tailored approaches for each model, ensuring
seamless interaction between equipment and digital systems.
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@ JOHN DEERE

0— e— 0— °Dealer

Choose a John Deere Dealer

Establishing a relationship with a dealer enables them to lend a hand with parts, maintenance needs, and more. Based on your
information, we found a dealer in your area that can help ensure you get the most from your equipment.

B AHW LLC

1080 E Park Avenue
Libertyville IL 60048
8473674100

2’ Choose a Different Dealer

Allowing a dealer to view your equipment information enables you to receive services tailored to your equipment.

4”\) Enable Data Sharing with Dealer

« Permission to view and manage equipment details, including location, driving directions, alerts, offsets, maintenance plans, and transfer

mrisimannamt Maalar ram vrnniiact Damants Nicalaue Aremns~ \imai mmmsinees

Dealer awareness was crucial for success. By fostering a duplex relationship, we ensured
dealers were engaged and supportive of the new digital systems.
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@) John Deere User Account Terms and Conditions have been updated Mar 2, 2021: View Terms
@ JOHN DEERE Froperty Lenter L
Home  Map  Setup v Plan v H- New @ A
. Today 11:59 PM
Welcome Peter =1 novis 2024 Y
Equipment -y
i
%
Q  Search { + ’

Make Type Model Tags Y

Equipment Connectivity Needed X

To view the equipment on the map, a modem needs to
be connected. Contact your local John Deere Dealer to

get started.

Inactive Equipment (1) P \
Cuba
I:Puerto Rico

'ﬂ Old Greenie g

Guatemala

Nicaragua

\ Venezuela
Guyana

Integrated connected equipment into the production system, closing the loop and

demonstrating the value of connectivity to operators.
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Qcar( Hi, Peter v

JOHNDEERE = Shop

Home Parts Merchandise Workshop Specials & Offers Holidays 4

FREE SHIPPING $50* | View Current Offers

+ AHW LLC
- Allv Product nan mber or keywor Q '
I Select Equipment | ‘ v 4 Harvard IL 60033 4

Home » Shop All Categories

Visualize parts on your equipment View Equipment Diagrams

Shop All Categories

Maintenance Kits Filters Fluids & Lubricants Operator Station

2 ML o >

Streamlined the shopping and buying process, enabling customers to find and purchase
products more efficiently, enhancing the overall experience.
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Replicated successful strategies across other production systems, ensuring scalability and
continuous improvement in digital initiatives.
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0'0 FOURKITES

Lead UX

FourKites.com

@ Role: Redefined supply chain visibility by crafting intuitive, data-driven
solutions. Partnered with stakeholders to enhance real-time tracking, making
logistics operations smarter and more efficient.

#” Challenge: A fast-moving startup with teams in Chicago, customers across
North America, and developers in Chennai.

Peter Bartsch / Professional Portfolio
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TOTAL LOADS: 156 DOCK OCCUPANCY 4. FoURKITES

LOCATION EQUIP # REF # SHIPPING TYPE DELIVERY TYPE STATUS

4+ ¢ *DOCK 77 17 : DRY DROPHOOK V ER

DOCK : LI VE LAT

DOC ; \% LAT

DOC - : L AT

DOC

DOC

DOC

DOC

DOC

DOC

i | - I )

As the initial lead UX architect for this growing startup, | provided creative direction for both
new product development and key sales and funding presentations.
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Focused on increasing visibility across the entire logistics process, ensuring all stakeholders in

the supply chain could access critical, real-time information.
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Ocedn Trdeing (O\ Search All Loads

= AllFilters

wing 10 from total 83872 resuits @ ETA O Want Date ortby | Portofloading ~ l-z
i% APL412345678-AX45H2SSA o STATUS
© 11/24/2019 11:00 PST Q @ ’i’ ’i’ ’\Tf @ Departed Transhipment Port
17h 30m i Pickup Port of Loading Transhipment Port Port of Discharge Delivery
LATEST EVENT
Port of Loading Port of Discharge - 2 Latest Event Goes Here
ORIGINALETD ORIGINAL ETA 2/2018 04
10/27/18 - 12:30 EDT  10/29/18 - 9:00 CEST SHIFPER  ABC Shipper intemnational VESSEL NAME  Kimikomo
10/27/18 - 12:30 EDT  10/29/18 - 9:00 CEST CARRIER Supper Logistics HK CONTAINER NO. AX45 HS2 SA CREATED ON 01/27/2019 1:02 AM CEST Tag2 Tagl

STATUS

\i’ 'jf ‘i' &l At Transhipment Port

. APL412345678-AX45H2SSA

N
i)

11/24/2019 11:00 PST 2018/10/27
17h 30m ir 6/01/2010 B Pickup Port of Loading Transhipment Port Port of Discharge Delivery
0 S e = LATEST EVENT
Port of Loading Port of Discharge = o =3 Latest Event Goes Here
ORIGINALETD ORIGINALETA 2/2018 0412
10/27/18 - 12:30 EDT  10/29/18 - 9:00 CEST SHIPPER  ABC Shipper international VESSEL NAME  Kimikomo
10/27/18 - 12:30 EDT  10/29/18 - 9:00 CEST CARRIER Supper Logistics HK CONTAINER NO. AX45 HS2 SA CREATED ON 01/27/2019 102 AM CEST Tag2 Tagl +2Tags
APL412345678-AX45H2SSA L STATUS
. 11/24/2019 11:00 PST @ 'i' ’i’ =N Arrived at Port of Loading
17h 30m Late Pickup Port of Loading Port of Discharge Delivery
LATEST EVENT
Port of Loading Port of Discharge Latest Event Goes Here
ORIGINALETD ORIGINALETA 2/2018 04:27
10/27/18 - 12:30 EDT  10/29/18 - 9:00 CEST SHIPPER  ABC Shipper international VESSEL NAME ~ Kimikomo
10/27/18 - 12:30 EDT  10/29/18 - 9:00 CEST CARRIER Supper Logistics HK CONTAINER NO. AX45 HS2 SA CREATED ON 01/27/2019 1:02 AM CEST Tagl
. APL412345678-AX45H2SSA o I/\I i f T ﬁ SIATUS
11/24/2019 11:00 PST 8 == = Departed Port of Loading
17h 30m Early 0 chkup Port of LO(IdIY\g Transhipment Port Port of D=schargo DCIIVC!y
LATEST EVENT
Port of Loading Port of Discharge - 2 Latest Event Goes Here
ORIGINALETD ORIGINAL ETA 12/2018 :.0%:23
10/27/18 - 12:30 EDT  10/29/18 - 9:00 CEST SHIPPER  ABC Shipper international Kimikomo
10/27/18 - 12:30 EDT  10/29/18 - 9:00 CEST CARRIER Supper Logistics HK RNO. AX45 HS2 SA CREATED ON 01/27/2019 1:02 AM CEST Tag2 Tagl +2Tags
19 299

Multimodal logistics is data-heavy, requiring thoughtful presentation to manage and convey
vast amounts of information effectively.
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This data density challenge was tackled by exploring various ways to display data clearly
without overwhelming the user.
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A Web Page

<3 Q x Q { http://app fourkites.com/settings

) @ )

X
O
A
[
&

4 JULY 2019 »

S MT WTF S

1 2 3 4 5 6
7 8 9 10 11 12 13
14 15 16 177 18 19 20
21 22 23 24 25 26 27

28 29 30 31
I
Pre Pickup In Transit \ Delivered \
From STOPS - 3 T -
LOAD NUMBER o
CSEP07802 o — 8 ° s @ 409
Dallas, TX Prague, Czech Republic
STATUS ETD ETA ETA
Tracking Info Assigned 02716/2013, 530 PMCST 02/17/2019, 130 PM CST 02/17/2019, 130 PM CST
3PL Agility a CvV7784 CvV7784
@® On Time
13:10 CDT, Feb 16 CARRIER CargoLux
From STOPS - 3 T o
LOAD NUMBER )
CSEP07802 o - ° VS @ 49
Dallas, TX Prague, Czech Republic
STATUS ETD ETA ETA
Tracking Info Assigned 0271612012, RO P SN 02/17/2019, 130 PM CST 02/17/2019, 130 PM CST
A A Il Vo b -V} MAAIT7704A

Collaborated closely with stakeholders to understand their specific needs and tailored the
user experience accordingly.
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*  FourKites Dwell Scorecard i 0
Dashboard Dwell Scorecard
=] Appointments Axis selection 7,918 1.9 hrs 40.6 % 3.5 hrs 15.8 %
Select a View / X-axis #Loads Median Dwell Non-Compliance Avg. carrier arrival delay Delayed Arrivals
Facilities Day.of i
Total # of Loads Median Dwell (hrs)
glls Reporting
Filters 1,636 1,571 1,671
Dwell Scorecard PEIReES

Week AT 1,168 1,297

Carrier Performance
Scorecard

Day of week g
Manage A . Y 265 313

Time of day

§63 Admin g ia ow g
Inbound/Outbound .
nbound/ = Average Delay (hrs) Non-Compliance (%)
Temperature class R 2.7 3.9 3.1 A8 3.5 3.7
( > A(
) n a sda Fr &
Mode
- Delayed Arrivals (%)
Drop/Live
T ES = s,
- 20.0 g! 21.2 H* !’ E% 18.2
Carrier Sunday Monday uesday Wednesday hursday Friday Saturday Sunday Monday
Dwell time (hours) = ndicator Ca Nam Drop/Live Inbound/Outbound Delay (hours)
Customer name / Supplier n. 111.4 DROP Inbound 6.5
A 4 DROP Inbound
Warehouse name DROP Inbound 13.2
61 DROP Inbound 1
61.7 DROP Inbound 7
58.7 DROP Inbound

SOCMN PR K BN
httne-liann.etaninn faurkitae ramidr.mananarirannrtcidwall.ernrarard

cb

Integrated their insights quickly into our design system, ensuring rapid iteration and alignment
with stakeholder requirements.
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¢ FourKites Trailer Management  scieciracin, v OO0 @

OUTBOUND INBOUND OTHER
31 23 68
TOTAL TRAILERS
Facilitie 24 > 24 hours
raciuities
1 2 4 READY FOR LOADING READY FOR PICKUP AWAITING LOADING AWAITING LOADING EMPTY DAMAGED
D Trailers 12 19 9 14 65 3
Q. search by Trailer #
Notifications
S v v C mer/Supplier v Proc y v C v
TRAILER v APPT. TYPE STATUS CARRIER NAME/ SCAC PO/SO DWELL TIME LOCATION ACTION
TL 4563 Outbound Loading Started Swift Transportation 322311 3 hrs 34 mins Lot 23 Ready for pick up m
TL 4563 Outbound Loading Started Swift Transportation 322311 3 hrs 34 mins Lot 23 Ready for pick up m
TL 4563 Outbound Loading Started Swift Transportation 32231 3 hrs 34 mins Lot 23 Ready for pick up m
TL 4563 Outbound Loading Started Swift Transportation 32231 3 hrs 34 mins Lot 23 Ready for pick up m
s —

Our solutions brought new utility, saving both time and money while improving operational
efficiency.
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Continued refining the user experience based on stakeholder feedback and usage analytics
iterating quickly to improve the solution’s functionality.
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Designed interfaces to display critical data such as temperature and route information for

refrigerated cargo, ensuring timely interventions.
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Implemented “Manage by Exception” workflows, where at fleet scale, if a delivery is delayed,
the focus shifts to how many others are late and how that compares to historical data.
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Created custom KPI dashboards tailored to different transport modes and cargo types,
providing stakeholders with essential insights for decision-making.
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Addressed key logistical challenges such as dryage and last-mile delivery by optimizing
workflows and visualizations for improved decision-making.
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Helped enterprises find efficiencies by enabling the sharing of supply routing data, fostering
collaboration and reducing redundancy in logistics.



o FOURKITES FOurKites.com

<
’ Lead UX Peter Bartsch / Professional Portfolio

2 AT Am .

< FourKites Q 1®

1234.4323.3212-8993.PPF

-

tesr9045%9 tes)4E12

0987.6543- 21236473 XKLSP

Bt Gump Truxxng

ARCD-OONTGLAY

QP Share Load Surmmrary
0123456789.0CBA  S876S4321AHEJ

. 154637113101074 View Detalls

® O087-8939-2123-T8I9-UTHW

et 8372 Lo AT

Developed tools across both web and mobile platforms to ensure accessibility and real-time

tracking for all users, no matter their location.
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& Maven Wave

Management Consultant: Agile + UX

Maven Wave Partners

@ Role: Designed enterprise-grade UX solutions that enabled businesses to
scale. Developed frameworks bridging business needs with technical execution,
driving user-first digital transformations.

#” Challenge: Balancing a “land and expand” consultancy model while
simultaneously supporting in-flight production with new methodologies.

Peter Bartsch / Professional Portfolio
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As a management consultant specializing in Agile + UX, | created tailored UX artifacts for
various clients, using them to foster communication and improve workflows.
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Mapped user journeys—including both happy and sad paths—to uncover pain points and
opportunities for improvement.
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Built interactive prototypes to socialize and validate new solutions, ensuring stakeholder
alignment.
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Management Consultant: Agile + UX Peter Bartsch / Professional Portfolio

Heavily Burdened Proactives

Wanda Williams - 33

- Average Age: 32 (range 25-39)
- Gender: 54% Female

- Demographic: 62% Minority

- Chronic Members: 10%

Rx Usage PBM Engagement

Avg. # of Prescriptions:

Lo HIG

w
6.6 59% Ready to share personal info
65% Believe drug safety info is important
Avg. # of Chronic Conditions:
62% Believe their PBM cares about them
3 4 50% Currently use mail order pharmacy
|}

60% Believe drug overviews are important

Helped teams developed personas to keep the end user at the center of decision-making

throughout the design process.

Sentiment

"l have recently been diagnosed with a
chronic condition for which | am taking
a lot of pills. It is very difficult for me to
keep track of all the medications. |
would like as much help as possible
and frequently seek information."”

Defining Conditions

26%

Asthma

24%

High Blood Pressure

22%

Diabetes

20%

Specialty Pharmacy Conditions



O Maven Wave
Management Consultant: Agile + UX

Maven Wave Partners / Catamaran Rx

Peter Bartsch / Professional Portfolio

Search...

@0 =1

myCatamaranRX O

catamaran

Stay wel aheod

(Dismiss) Stay Healt hy

A i 200 Diabetes: 15 easy steps to manage your Sugar Levels
taken with &Mﬂlﬂllﬂi&h mumnm:rlllw ‘ Diabatesy ” 9:ytad : helming, full
Y s can seem complicated and overwhelming, ful

¥ o of charts and devices and concerned-looking medical

professionals. (Read More)

Diabetes: Why Is My Blood Glucose Sometimes Low after
Physical Activity

4‘4 Low blood glucose is defined as a blood glucose level
below 70 mg/dl if your meter... (Read More)

- Friendly Reminder: You have no more refilis left on

iorSymhmldmdwlltuthwdaw.

Diabetes: Common Questions About Blood Sugar

If you control your blood sugar by diet and exercise only,
this once-a-day test might ...(Read More)

Current Medications

RX9817239 GLYBURIDE TAB SMG Prescribed By  Dr. Jason Smith

Prescribed On  Jan 12 2013

$1 8 3 ;l:t[a))atsaavmgs

What to do Take 1 Tablet every morning after breakfast
What itdoes: Heilps contain blood sugar levels Refills 4 Remaining
Pharmacy Walgreens
Medication Details
This medicine is a sulfonylurea antidiabetic Medication Intake History Walgreens Pharmacy

medicine. it works by causing the 19281 Rnealla Rnad

(View Al (Manage) Suppor’[

Friends B 2 A

0666
666

Groups

snme

- Kids with Asthma

- Fluticasone Discussions

Diabetes
- Diet & Nutrition

- Medformin Side effects

Depression m

- Coping with Depression
- 40 is the new 30

swinn (Care Teamn ==»

@ Dr. Smith, Jason
Primary Care Physician
(541) 253 9856
636 Hiltop Dr.

Walpole MA 02021

Directions

Appointment through ZocDoc

@ Dr. Seyfert, Karl

Cardiologist

© Dr. Dunmore, Andy

OBGYN

Looking for a Doctor

Visit ZocL to Find a
Doctor

Simplified complex tasks, making workflows more intuitive and efficient for users.
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Card Sorting / Methodology & Notes

B o> @op o= &

Engaged all stakeholders early in the process, ensuring alignment from the start.
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GOOD AFTERNOON JOHN LOGOUT COMERICA.COM ABOUT CONTACT US

Business Connect

You are currently logged in Last Log In: 05/20/2015 @ 10:21:06 AM | Current Date & Time: 05/20/2015 @ 11:17 AM

MY SERVICES TOOLS & RESOURCES HELP & SUPPORT
( 1] a
Comerica GlobalTRADE Web Single Sign-On Login implementation scheduled for May 4th has been postponed. We apologize for any READ MORE X DISMISS
inconvenience. You may continue to access the system as you normally do until we communicate the new implemenation date.
Announcements

Have Questions? We're here to help.
HOLIDAY CLOSURES

Comerica will be closed on Memorial Day and will not process any transactions on bank holidays. Email Customer Call your Client Support
All transactions will be posted the next business day... m Support 888-555-5555 Repfesentatlve M-F, 8-6 EST

@ OO0 O
= My Services o My Alerts 9 My Tasks My Favorites +
NickName $ 1,234,567.89
> Checking &)
#0000000000 TMC Web Positive Pay CAT
A small, helpful intro A small, helpful intro A small, helpful intro
: sentence goes here sentence goes here sentence goes here
@ NickName $ 1 ’234!56789 to explain what this to explain what this to explain what this
> Checking specific service is. specific service is. specific service is.
#0000000000
Quick Link 1 Quick Link 1 Quick Link 1

Kept stakeholders involved throughout iterative cycles, continuously refining solutions based
on feedback.



2012 - 2013

Product Marketing Manager
Nokia / HERE Maps

@ Role: Shaped the narrative for location-based services, crafting compelling

product messaging and positioning. Led cross-functional initiatives that
strengthened HERE Maps’ market presence.

#” Challenge: Parent company Nokia was a “burning platform” at the time, HERE
Maps traffic service finding very strong competition with Google Maps/Android

Peter Bartsch / Professional Portfolio
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- Product Marketing Manager Peter Bartsch / Professional Portfolio

iy -

Navigation Use Case: HERE Routing (AFTER)

| was the product marketing manager promoting DEMPSY, (a competitor to Hadoop) that was
being used with HERE maps and traffic - creating several different was to explain the story



Nokia / HERE Maps
Product Marketing Manager
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DEMPSY was a big data tool made to handle to billions of location data points traffic products

require for prediction services
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Product Marketing Manager Peter Bartsch / Professional Portfolio

Primary selling to the OEM Automotive and logistics markets, we created a interactive, real-
time display for the convention floor
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Product Marketing Manager Peter Bartsch / Professional Portfolio

I . OH|x

( B Welcome to Trapster! _ Current Speed Limit

{tap if i's wrong)
Login

Tap to Dismiss

Speed/Diwrection
{tap to center)

| also work on an acquired app called Trapster, for its HERE maps and traffic integration
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Product Manager
Gogo Inflight WiFI
@ Role: Pioneered digital experiences at 35,000 feet, designing inflight

entertainment and connectivity solutions. Focused on customer engagement,
usability, and emerging aviation technologies.

#” Challenge: Complex and finicky 2G network; Dollars to Megabyte ruled the
experience, so keeping passenger browsing local when at all possible was the win

Peter Bartsch / Professional Portfolio
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g)é)go Inflight

Internet CONNECT COVERAGE ABOUT GOGO {) SIGNIN 48 CREATE ACCOUNT 0 LIVE HELP

BUY BEFORE YOU FLY

TS
NLINE ON MORE FLIGH o P

GET O UNLIMITED
2 . IGHTS .
AVAILABLE ON SELECT FL 923:-:;“!:2): for
More indo BUY
>
AIR CANADA @® “dirTran a7 Ty
TOR0 $11 00
24 HOUR PASS
AmericanAirlines’ ADELTA FRONTIER )
COMING SOOK) Save up 1o 15% compared
to infight purchases m
P - Morto Info
W UNITED I US AIRWAYS mamerlca

VIEW COVERAGE ) N o $49 95
_ © ./ 6PACK

Save up to 35% on a six

fight pass bundio
& , AVAILABLE IN THE WHAT OUR FRIENDS SAY More Info e
* CONTINENTAL On my way home. | have 1o admg that
UNITED STATES @oogonfight s realy cool f've caught up on all
. my work ( view AL propUCTS > )
VIEW AIRLINES > SEE MORE )

Worked with a US based team of contract developers and a full time team in India on
gogoinflight.com, the on ground marketing site.
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Product Manager Peter Bartsch / Professional Portfolio

’8‘“ S Inflight
q g Iinternet CONNECT COVERAGE ABOUT GOGO () SIGNIN +& CREATE ACCOUNT @ LIVE HELP
Participating Airlines
Delta

AIR CANADA @
The sky is no longer the limit.

-”* -~ . - Py
' an:‘n.an Gogo InFlight intermet access is available on more than 2000 flights a day on Delta’s domestic fleet and
available on more than 500 aircrafl. Additional information about staying connected while on Delta can
be found at delta.com/wifi

b7 Ty

Gogo Equipped Aircraft H—

AmericanAirlines’ O A P

I N 5737-700

DELTA / ———— N 13737-800

A / A N 2757200

‘A~ N 5757-300
FRONTIER & N 5767-300

Wi_ i * DC9-50
WUNITED ONBOARD N 11088

w
N 11090

v I.Q ATDIATAVE b ~m 1700

Gogoinflight.com had the complicated task of showing exactly where in-flight WiFi was
available.
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39 Product Manager Peter Bartsch / Professional Portfolio

We created and supported iOS, Android and Blackberry for in-flight connectivity. Creating

wireframes to the FAA's satisfaction was very interesting - Axure was helpful



Gogo Inflight

Product Manager Peter Bartsch / Professional Portfolio

%Q

@ e e e

TAKE OFF & LOG ON

23> MOBILE =

FREE FLiGHT PASS &

Gogo™ is giving First Time Customers
FREE Inflight Internet for a limited
time.

Have a connecting flight? Frequent flier?
We've got options to suit your needs.

\JICWAL AL L O,

VIEYY ALL 'O
4

(

Are you an iPass customer?

We created seven airline branded portals for all devices to sell connectivty.
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]
J
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_

AmericanAirlines’

Oscovery

DEADLIEST

HAVE QUESTIONS?

FiNng answears in ou

o Umeamyg 21

LOCk SToCk : ' At » . GETTING STARTED

180x150

GENRES

All Movies
All Television

All Free Content

Action & Adventure

We also created a “hosted on the plane” video service, along with negotiating licenses and
developing the required Digital Rights Management tools.
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Francais .

X 5
e[elefe) Live Help | *-)- \

Frequently Asked Questions ®Chat with us
[ Ask a question or search our FAQ's below. ]

* April 16, 2011 6:30 pm CDT: Some customers are experiencing
issues with purchasing Gogo. If your payment is declined, please wait
a few minutes and try again in a new browser. Gogo is currently
working on this issue.

How do | connect to Gogo with my BlackBerry device?
How much does Gogo cost?

iPass Users: I'm receiving an Activation Error while trying to access
Gogo through iPass

What if | forgot my username?

* How fast is Gogo?

Does Gogo restrict what content | may view?

* How do | connect to Gogo with my Android device?

I'm having trouble connecting to my Cisco VPN.

What are the benefits of the Gogo Mobile application?

Support Topics A

lbaltalla fasfactante bals

©2011 Aircell. All rights reserved. Gogo® is a service of Aircell. roueren 6t RIGHT | NOW

In-flight WiFi was a complicated ask for many user and we were able to help them better by
partnering with RightNow to deploy support services
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3% CONNECTION: ACTIVE

e ST 7 S e 2]
vé‘r,v p ST “‘11'[5_.;-':;}{“:-.',:‘_: ;}Jﬁ)‘;:.‘./,f, Y “— -'.;-.-‘\.-‘.“.'r'.‘_ 1 )17‘_»‘1‘-;.;,—-_-,7.@;-, Caen ,,-‘-:'—.-...‘7,{.'(}'};.7_‘:7 0

Your Flight

IAD > SFO

Arrival Time

10:20 PM

Time Until Arriva

03:38 Hours

Altitude

36882 feet

Speed

510 mph

Keep this information with you while you browse.

| took this idea from inception to market, as | realized we had the the parts in place to offer
in-flight flight tracking, even when connectivity was down. Became top visited site
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( .ooglc

Crekated a standardized ad template for the flight tracker to allow the Airlines to pursue tHeir
own sponsorships
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_Enjoy free Wi-Fi on your flight
Happy Holidays from Google Chrome

Enter a valid amadl address to get started

Connect to Internet

‘ameﬂca o =

Created the entire creative and code for a rushed to market promotion with Virgin America
Airlines’ sponsorship of in-flight connectivity over the holidays.



Gogo Inflight

Product Manager

@ et T apbaT Tl

.il SPORT HYBRID

"
Sy
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Peter Bartsch / Professional Portfolio

B B B ' .

FREE WI-FI ACCESS

Courtesy of the CR-Z Sport Hybrid from Honda.

ENTER YOUR EMAIL ADDRESS
TO ACCESS FREE WI-FI (valued up to $12.95)

B | would like 1o recetve email offers and news from Cogo.

I <7 AT

By clicking the button above, you are agreeing to the terms of use

Virgin America promotions success kicked off many successful triple branded experiences;

Sponsor, Airline and Gogo.
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£ A
. INSIDER SECRETS, JUICY TIDBITS «
) / ‘{ DAILY MANTRAS FROM CELEBRITY

STYLEMAKERS TO GET YOU gorgeous!

WE LOVE "CELEBRITY GET THE VEL;NE : COUNTER
. BEAUTY TV STYLEMAKERS CELEBRITY LOOK i CULTURE
. 7
) 7y /72/, o / ¢ Nu Brow
D" A — Ry

ANASTAS I A V ’ ‘
) FULL AND GORGEOUS

—
LT L ————————— LICK MEng ¥

\

/ \

Submitted by ben on 27 March 2008 - 12:18am.

INSTDER

Become a VIP and get tli
hottest tips from eelebrity
siviemakers, insider news,
product giveaways and deals
on our favorite beauty brands.

i N
Behind the Scenes at Petro Zillia: Spring 2008

N CLICK HERE

This site won runner up for best looking template, Drupalcon 2007
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WELCOME!

MK Development Group is an accomplished
residential real estate development company
specializing in condo conversions, single family
homes and new construction projects

throughout the greater Chicagoland area. ' g UNITS
o AVAILABLE

3727 N MILWAUKEE

Every project we complete is a testament fo
our exemplary track record of going above
and beyond with our meticulous attention to
detail and use of the finest quality materials.

Wordpress allowed efficient development and maintenance of client’s websites, allowing
them to leverage the content management system for timely content
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] MCVAN

DEVELOPMENT, LLC

NEW CONDOS
CHICAGD AREA
PROPERTY MAP

SCHEDULE SHOWING
FINANCE SPECIALS
MAKE AN OFFER

DEVELOPER INFO

CONTACT

MODEL OPEN DAILY

Monday-Wednesday & Friday 12pm - 6pm
Thursday 12pm - 8pm, Saturday & Sunday 12pm - 3pm

UNITED PLACE
2126 West Van Buren

Fully Upgraded 2 Bedroom Urban Flats
Starting at $275,000

These site were largely NOT developed for the yet to be invented smart phone devices. We
did create several mobile site versions for clients
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AMERICAN SOCIETY
OF TRANSPLANTATION

AST Healthy Transplant search co!

A Guide to Your Good Health \—/

Welcome to Healthy Transplant. This
Web site was developed to help you

learn about transplantation so that you CHANGE TEXT SIZE
can take a more active role in your care. BIGGER SMALLER
TRANSPLANT BASICS This site contains a lot of information to

help you stay well. CLICK HERE to build
your custom profile by identifying those

HEALTH MAINTENANCE : ‘
health issues that are most important to
you.
INFECTION AND MALIGNANCY
The Timeline of Health—Knowing what S

to expect of your health and well-being
after transplantation is an important way
to allow you to contribute to your own
QUALITY OF LIFE care. CLICK HERE to see a list of things

you can do to stay healthy. —//

!

These open source CMS tools also proved helpful for pharmaceutical sites, as final, approved
copy and i18l requirements could be handled in a cost effective workflow
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Sl ogins Sae : To jump on the path
About CH-Alpha For greater ﬂ§lel|ltY and "un‘)b'hty Y v to greater flexibility
What Is CH-Alpha? All you need is CH-Alpha | and mobility,

How It Works L '
Who It Is For Pl
Nutritional Info Abha | .
Safety Profile
With its unique active ingredient, collagen hydrolysate with bioactive collagen
Frequently Asked peptides™, CH-Alpha rebullcs cartilage and supports joint function with all the Buy CH-AI pha
Questions (FAQs) convenlence of single daily-cose liquid vials. In fact, numerous international t d '
Buy CH-Alpha sclentific studies have proven that dally doses of CH-Alpha taken orally promote O aY’ >
Online Now joint health with increased motion and flexibility. There's no mix. There's no
mess. There's just great tasting CH-Alpha for optimal joint health.
CH-Alpha News .
Contact To jump on the path to greater flexibility and mobility, ::t?m's":i%:et‘: hel
Information : : ¥ P
people cope with

Buy CH-Alpha today! osteoarthritis and
chronic joint pain

Also, given the common requirements for the entire industry, starting with detailed site
templates saved money and time for everyone
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TC

D7TV May Be The Next MTV
For Mobile Content

Contributor

While the major networks are trying to repurpose shows

that work well on TV, D71V is starting from scratch. The
company wants to be “the” channel for mobile content and

d7tv ta has already started producing shows before there is an

2.0 Ads Africa assassination actual distribution channel
Audrey Hepburn avatar beer ’
B rOKeass Bush canada D71V is currently filming short movies for their Web site,
catwalk cobb’lty chlc cmm and by short we mean less than three minutes each. The
CIA cloud Becth plan is to build up an audience so that if and when mobile
out:cla.sr.;gsk.eoncx whore video subscriptions become commonplace, D7TV will be a
crackwhore creative commoms brand consumers demand. ABI Research predicts that
Crocs culprits dm design there will be at least half a billion subscribers to mobile
video worldwide by the year 2011. So why not be ready?
designer dog fashion Draper
FlShOf Jurvetson D7TV was started by Michael O'Rourke, who also founded a
p draves electric mmnmm projection media company 10 years ago called Dimension
1. O'Rourke calls Dimension 7 a “video band” because they
' : eric sharp european union &
PARALYZED MAN ~ m f ' filmed DJ dance events and made animation movies to
cnn.com ash On fioyd free speech stream online.

D T ure Oop Ghetto Google
“In the early days all of our shows were netcast so we would

. GOP guns Hallow“n actually send out both the video and audio stream,”
R O @ e ‘;__'n L0 ' heiniken help india |p°d ll’ﬂq O'Rourke said in a phone briefing on Tuesday. “We were

obviously way too early in thinking that the Internet would
Mones HELP 'au h lauren levis liberated be used as a distribution medium for video but now we're at

al ‘Ckﬂlpimlh that point and online video is on body’s mind and
- u this .I..”.‘_..i ..nﬂ at point and online video is on everybody's mind a

pag models music myspace nepal we're looking more towards mobile phones as our next
platform.”

Party Crashers is one of D7TV's more popular new shows. It
is atongue-in-cheek look at Silicon Valley social events.
Sarah Meyers, host of the show, made a cameo at Monday

d7tv.com was a news + culture video collective | was part of. | ran the online production side,
(pre youtube)



2004 - 2008

DtP

Founding Partner
Dig the Pixels

@ Role: Built and led an open-source digital agency that delivered cutting-edge
design solutions. Worked with startups and established brands to create
meaningful digital interactions.

#” Challenge: Open Source Software as a viable business tool. Creating trust
and education that staff could master Drupal or Wordpress. Drupal’s templates

Peter Bartsch / Professional Portfolio
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2001 - 2003

BURTON

Snowboard Instructor
Burton Chill Foundation

@ Role: A Burton Chill Foundation Snowboard Instructor is more than just a
snowboarding coach—they are a mentor, role model, and positive influence for
underserved youth. Through the Chill Foundation, an organization founded by
Burton to empower young people through boardsports, instructors teach
fundamental snowboarding skills while fostering personal growth and resilience.

Peter Bartsch / Professional Portfolio
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Snowboard Instructor Peter Bartsch / Professional Portfolio

BURTON

Zf= English v

EHILL Programs Locations Get Involved About Us Store

Ride. Inspire. Lead.

Snowboarding has been the cornerstone
of Chill's positive youth development
programs since inception in 1995. There's
nothing quite like the feeling of sliding on
a board in the snow, sharing stories and
excitement with friends on the lift, and
succeeding at your first turns. Even more
importantly, there's nothing quite like the
moment when you realize you're capable
of a lot more than you imagined, and
that's why snowboarding is so perfectly
aligned to aid in self-empowerment and

~reaarth

Honed my leadership skills and share my passion with teenagers from Boston



Burton Chill

BURTON Snowboard Instructor
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On a mountain that has a little bit of everything, for everyone

Peter Bartsch / Professional Portfolio
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2000 - 2004
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cognistar

LEGAL

Product Manager: Online Productions

Cognistar.com

@ Role: led online video production by leveraging new DV video format which
significantly reduced costs and production time while simultaneously delivering
high-quality legal education courses, and making it more engaging.

#” Challenge: Choosing to roll our own when open source projects already did
most of what we needed. User’s device configuration, (pre YouTube)

Peter Bartsch / Professional Portfolio
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* Accredited Online CLE.

One-Year Subscription

only $695

Unlimited access to ALL
Cognistar courses for one year

Anytime. Anywhere. Online.
Cognistar is the leading prowder of

online continuing legal and professional
education. > Try our remarkable
courseware EE and see just

how good CLE can be.

My Account

Catalog

save

time + money
with on-demand,

Company
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online CLE

About Our Catalog

Cognistar, the premier provider of
online continuing legal education
(CLE) and business-oriented legal
programs, offors courses in
Litigation, intellectual Property (IP),
Corporate and Securitios taw,
Taxation, Labor and Employment law,
Bankruptcy, Ethics, Professionaksm,
Substance Abuse, Bias, and many
more. ACCess our course catalog 1o
vigw the full selection of top quakty
online CLE programs 1o soe how
safe, fast, and easy onkne continuing
legal education can be

Created course catalog and marketing site

Accredited in Many
Jurisdictions

Accredted for online CLE in
jurisdictions such as Arzona (AZ),
Calfornia (CA), Delaware (DE),
Florida (FL), Georgia (GA), Ilinois
(IL), North Carolina (NC), New
Hampshire (NH), New York (NY),
Pennsyivania (PA), Rhode Istand
(Ri), Ohio (OH), Tennessee (TN),
Texas (TX), Viegnia (VA), Vermont
(VT), Washington(WA), West Virgnia
{WV), England and Wales.
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cognistar
g Antitrust 2007: The Agencies & the Courts

Welcome

Welcome

The Exhibits

Some exhibits will display in the
Exhibits pane on the far right.
Others, such as PDF
documents and Web sites, will
display in a new window.

Welcome 1o this Cognistar online course. Let me show you how it
woeks. Even if you've taken a Cognistar course before, you may pick up
some useful tips.

If you're currently watching the video, you'll see me in the upper left
corner of the screen, called the “video pane.” Above the video pane are
three tabs that you can use to switch between video, audio, and text-only
- RBali . r— mode. Just chick Watch, Listen or Rrgd to change the mode, If you
lﬂ _[ £1.01 0 onse liil have a slow Internet connection, try Listen or Read mode for bester

———— performance. Some jurisdictions won't give you credit for Read mode,

1 : d 50 cheek the rules for your jurisdiction

2, Antitrust 2007: Agencies & Courts

" & Complete Text
B Wekome

At the bottom of the video pane are coatrols like those on a VCR or a
CD player. You can pause, rewind, or fast-forward. There's also a
volume control. Drag the “scrub bar™ under the control buttons to

Exhibits

—_————————————

"':M‘ quickly mave 1o any part of the segment. The larger arrow buttons at

X E:ﬁ(‘r“ rene the extreme right and left of the controls take you forward to the next Patent Legislation Timeline: 1836

o The Owtine segment or back to the previous one,

e The Exnibits

T When I talk about “segments,” I'm referring to the fact that the course 3 After 1800, the loophole was

. Aaeise is divided into short pieces of two o five minutes cach. The course does closed but the harsh treble

o Progress B not play through by itself. When a segment (like this one) finishes i damage provision remained

o Accitonal Coursemare Features (POF] playing, you have to click the Next Segment arrow or a segment title in : on the books

a1 :C:::u ki he outtine to advance. In 1836, Congress gave courts
I3 O. Topie Seloction The outline, located below the video pane, lists all the segments of the :""'o‘:"'::"mfd:;"im:
20 €. ARitruRt Grewp course and shows you how it's orgamzed. You can clxck on any segment . the 1800 statute g

B 15 teforcement; Cartels in the outline to go strazght 1o it, A large bright triangle points to the
WD A Actions Agamst Wigh-Techs current segment, and checkmarks indicate the segments you've already I
2 B. Guidelines viewed, Exhibits for the current scgment are listed bencath the segment
1 C. O/l anc Aitines tithe. Click on any listed exhibit to soe it. Some exhibits will display in

=) 111, Enforcement Mergers the Exhibits pane on the far right. Others, such as PDF documents and

& V. Maskezing and Distribution Web sites, will display in a new window

B V. Recent Ssoceme Court Action -

A Mheois Tool Works Just above the outline are three tabs: Outline, Exhibit List and I I,--T, ARV

2 KR - Qearch (Mick the Fehihit Tid tah 14 o o L af all the avhihite 1n the i

Led team developing courseware and course production. Leveraged recent DV cameras and
digital desktop editing for better, cheaper and faster course production.
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(Watch L Aten i,_li'—.f_ 1 ?vanxcv1pt 1) Ferthook | |Exhibits

A Sas e O m"m“.w -E
and the miery gricty of the i
details of term sheets, 1 thought
I would start by sctting the
centext. Any thme you enter
inte a negotiation for a term
sheet or any other begal
] decumcnt for that maticr, it's
important to take a step back
and doterming where You are.
What's going on in the world
around you ! What's the
greater comtent of the
tramsaction that you have at
hand?

Who Are You Representing?

So the first question sut of the
gate bs, “YWha arc you

rxprcscnting” In a venture Entrepreneurs
capital financing torm sheet,
| there are really four groups of AN Prior investors
' < | lentities that you may be :
vitsds BB DO D 3081 Cognestar Corpanateon

Created a multimodal learning approach which allowed users to choose between watching,
listening or reading the course.Whatever the mode the user chose, the courseware had four
interactive frames...
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With one mouse click, learners can
opt to watch the video, listen to
-audio only, or simply read the text.

Using the Media Panel

[ |

o) O @)

Watch  \[listen  \[Read
L A. Know the Clion!

The large arrows
take the user to the
next or previous
course segment.

|

The small controls allow rapid
navigation within the segment.

1. Watch, Listen or Read modes embraces that learners have preferred modes of learning
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Naligaﬁng ,t,h‘? Qgtling

\
Outline \[Exhibit List\[Search
Negotiating Tarm
1Comphu Course Textbook
B)1. Negovating Strateales
} A Know the Cliant

® Term Sheet, Series B Preferred

Stock
® Who Are You Representing”

® Secuon 6.11: Waver of Conflicts,

® Term Sheet Exhibit Ay Capitalization
® Series B Preaferred Stock Purchase

® Exhibit A1 Certficate of

B valuation
- A Define Terens
- W e. Apply Market Knowledae

(D Akervords™

f:i

'The outline is a navigational
~control used to move through
‘the course segments in
'sequential or random order.
‘The search button allows
‘the user to enter words or
phrases of interest and
instantly locate all segments
‘and exhibits containing
‘that material.

\

The exhibits tab displays a
‘printable list of every link

"and exhibit in a course.

A complete course textbook is

available for download and printing.

2. Outline and course content

Peter Bartsch / Professional Portfolio
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The Course Transcript

o 0O

Transcript | JTextbook

The transcript is Before we get into termsheets® =y 00000k mode |

and the mit of th
a literal dmlh:(l:t’nv::c’cu.ll‘iugu is an alternate

‘transcription of || would start by setting the version of the
‘the instructor’s coatest. Any time you enter transcript edited to

spoken lecture. ":‘;:;':"."'x'm""' ‘written language
Yo transerint Ie document for that matter, it’s for the convenience
cnhanced with links | important to take a step back of those who opt to
to exhibits, links to  |%ed delermine where you are. ‘turn off the audio
external Web sites, =1 and ‘read’ the

and pop-up definitions course. All text can

of key termzs, be ptlnted.

3. Verbatim transcript or Textbook form



.. Cognistar Online Continuing Legal Ed
cognistar . , . :
oAl Product Manager / Online Productions Peter Bartsch / Professional Portfolio

Course Exhibits

O
“Exhibits
The Escalanion Chain

Ed 1 Iaciade a provinion i the techaclogy
ORBOUNTNG Cotract Thal dofnet e

The Exhibit space, which ames 1o fix (v hegun reslving prodeme,
displays the exhibits, adds et o adtmad by & awtes oF
an extra dimension by woi s o TSI
displaying all of a course’s e sah Lo
referential material: text !I” \Iy .]_‘-)
exhibits, supporting - -
documents, animations,
graphics, diagrams, etc.

4. Interactive course exhibits and related content



1998 - 2000

Product Manager
SkyMall.com

@ Role: | led the DVD catalog prototyping and development, integrating detailed
3D product models to enhance the digital shopping experience. By developing
interactive content for DVD-ROM, exopanding customer engagement.

#” Challenge: DVD-ROM awareness. Encoding and licensing hurdles. Physical
catalog publishing schedule and the unique aviation distribution requirments.

Peter Bartsch / Professional Portfolio



SkyMall.com

Product Manager

S

skymall.com

’ro'l!( TORY SEARCH
Voo

personal care
home & garden

4 computers & slectronics

3. | seasonal

| sreciive & ofice

s;vv.\% SEYMA ARIA .y:‘(f* JUCIQ SOV
CAJALOG TRAVELER SOFTWARE GaAMES  BQOKS mqlu‘l‘s

— pels

(
shop by department

Gt Contficates

(601
Fronigate

Inelheait Hoaltty Home
Improvements

Lian Vrron

Orvis

Sharper mage

| our Brands

wie map
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Easy Shopping From Your Favorite Catalogs
 home ) ['search ) ( your account) [ gt conter ) (awards ) cart ) [ help I..“.“...l

what's hot

HAMMACHER SCHLEMMER
' Gentierran’s Leather Nght Tray
$109.05
344 o cort

byl com
wetery

SHARPER IMAGE
Personat Cocling Systermn
$49.00

~ skymall.com...currents

Gits for Dad ~ Unique and inncovative gfts for your Father
Grandfather, or Mabond

@
&

L
—

You can place your order or contact Customer Service by caling 1-800-SKYMALL.
Copyright © 1999 skymal.com, Inc. Al rights resarved.

CUBione Sanice order SIaR  YOUur BCCOUNt  SkyTrall Guaranies

shymal com exciusives — More gredal merchandan svalatie ondy oriine

We're mpeoving shyral comd What would you e 10 see?

]

w— .

DVD / DVD-ROM hybrid disc included in SkyMall inflight Caltalog
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mallflythru.mov

File Edt Movie Fayvontes Window Help

90:00:00 [T )
) -

o
o/ W
“ L A" A 4 ”

[

3D mall Ul on the DVD-ROM
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The Web Site As A Destination

create compelling reasons to visit ¥

provide engaging content & interface ¥

communicate a shopping promise ¥
fulfill that promise ¥

create loyalty ¥

SKYMALL.COM

Strata 3D rendered presentations
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SkyMall

explaining complicated stacks and strategies




